
SPECIAL REPORTS 

The Barron’s sales team is ready to work with you. 

The multiple channels of the Barron’s franchise 

enable advertisers to reinforce their brand messages 

across print, digital and event media. Talk to your 

Barron’s sales representative about how Barron’s can 

deliver your message effectively to the right 

audience, via the most efficient media.  

2011 National Advertising Rates   

Full-page 4-color    $49,213 

Full-page b&w  $36,454 

½ page b&w  $19,183 

¼ page b&w  $9,594 

Source: Barron's 2007 Primary Reader Study 

$4,025,000 
average household net 
worth of a Barron’s reader 

$3,194,000 
average household 
investments 

66.3% 
have acted upon an ad 
they’ve seen in Barron’s 

45.1% 
hold top management title 

Outlook 2012: What’s Ahead for Stocks, Bonds & Mutual Funds 
A LOOK AT THE COMING YEAR: DEC. 12, 2011 

Barron's much-anticipated report, Outlook 2010: 

What's Ahead for Stocks, Bonds & Mutual Funds,  

provides readers with a perspective that is 

simultaneously broad in scope yet precise in detail. 

This is exactly the sort of issue that makes it possible to 

say Barron's readers "See What Others Don't." And it is 

also the sort of analysis for which our  readers — both 

personal and professional investors — have come to 

depend on from Barron's.  

This powerful Outlook Report puts every advertiser's 

message right in the Barron's sweet-spot, combining 

targeted content and an affluent audience in a way 

that makes action the primary purpose. 

For more information on this unique opportunity, visit www.barronsmag.com 


