BARRON'S

ETF SPECIAL Repopt

| { ElTve Fixed-Income ETFs That v Sense
S P E C | A |_ R E P O RTS 1 ¥ SULLIVAN | MORE ARTICLES BY AUTHOR

Investors have poured into bond ETFs in

& the last two years, The
Just pay heed to your allocation, 0 years. They

Article Comments

e A S EEIATT TIIORDTATNTY ahont what the next few

Barron’s ETF Handbook

THE EXTRAORDINARY STORY OF EXCHANGE-TRADED FUNDS: JULY 18,2011

Exchange-traded funds first hit the U.S. market in 1993. Today,
they represent over $250 billion in assets and growing. Barron's $4/O25/OOO

The Barron’s sales team is ready to work with you.
average household net

The multiple channels of the Barron’s franchise ETFs Handbook is a compendium of advice on ETFs. It gives worth of a Barron’s reader
enable advertisers to reinforce their brand messages you the opportunity to place your advertisement in front of an
RS Bl ClelEl Bl Grant imeeles sty audience of active investors who are interested in this topic and $3, 194,000

Barron’s sales representative about how Barron’s can average household

looking for new investing opportunities. ‘
investments

deliver your message effectively to the right

audience, via the most efficient media.

4 66.3%

have acted upon an ad

2011 National Advertising Rates Average annual number of trades by a Barron’s reader ey ve s 10 Bt

Full-page 4-color $49,213

Full-page b&w $36,454 ?) 2% 45 . 1 %

. . . hold top management title
1 page b&w $19,183 Are financial planners, advisors, registered reps, brokers/dealers & 2

or professional traders
Y page b&w $9,594

Source: Barron's 2007 Primary Reader Study

. . N For more information on this unique opportunity, visit www.barronsmag.com
Base: Total answering with investments in ETFs. que opp Y 9



