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Rates  
Barrons.com will develop advertising solutions to deliver the right audience 
for every advertiser. For details on advertising opportunities and pricing, 
contact Tracy Glass at tracy.glass@barrons.com.  

Barron’s Mutual Funds Quarterly Reports 
APPEARING FOUR TIMES PER YEAR: JAN. 7, APRIL 7, JULY 7, OCT. 6, 2012 

Barron’s Mutual Funds Quarterly Reports 

is the only source that lets advertisers 

reach those who invest in mutual funds

—and those that run them. It offers 

personal and professional investors alike 

exclusive analysis of everything that 

matters about funds today. This 

standalone, pullout piece scores the “Leaders & Laggards” by 

category, lists “Winners and Losers” by fund type, and 

interviews a fund manager each quarter to get to the story 

behind the numbers. From classic performance reporting to 

cutting-edge investment themes, these are the 24-pages that 

count most each quarter. 

For more information on this unique opportunity, visit www.barronsmag.com 

The Barrons.com audience is wealthy, sophisticated, 
educated, inquisitive and dynamic. They are actively 
engaged with the site and with our advertisers.  

$1,798,000 
average household  
net worth of a  
Barrons.com reader 

55.8%  
currently own mutual funds  

62.6% 
have acted upon an ad 
they’ve seen on Barrons.com 

$311,000 
average investments  
in mutual funds 

$1,115,000 
average household 
investments

23.3% 
are financial advisors 

33.2% 
hold top management title

35.9% 
are fund managers 

Barron’s serves an audience that’s powerful…and 
mobile. We have an app for that. Talk with us about 
how Barron’s iPad app support your campaign. 




