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Dates for 2012: Jan. 28, Feb. 25, Mar. 24,

Rates
Barrons.com will develop advertising solutions to deliver the right audience Apr- 21, May 26, Jun. 23, Jul. 21 ' Aug- 25,
for every advertiser. For details on advertising opportunities and pricing, Sep. 22, Oct. 27, Nov. 24, Dec. 22

contact Tracy Glass at tracy.glass@barrons.com.

Source: Barrons.com 2010 Subscriber Study; Erdos & Morgan Professional Investment Community Survey, 2010 For more information on this unique opportunity, visit www.barronsmag.com






