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Rates  
Barrons.com will develop advertising solutions to deliver the right audience 
for every advertiser. For details on advertising opportunities and pricing, 
contact Tracy Glass at tracy.glass@barrons.com.  

Fund Families Special Report 
SHAPING THE BIG PICTURE: FEB. 4, 2012 

For big fund families, a positive score 

from the Barron’s Fund Families Special 
Report is one of the most sought-after 

accolades, and for good reason. It has 

become an annual event and a standard 

bearer in fund family performance 
reporting. This Special Report works hard 

to discover how and why each fund family performs in the 

aggregate when all fund offerings are combined. In 2011, 
Barron’s tracked and rated 57 fund families, analyzed the 

market trends that affected returns, and listed the best- and 

worst-performing individual funds across major sectors. This 

ranking is closely followed by the fund families, who highlight 
positive results in their advertising and marketing campaigns. 

For more information on this unique opportunity, visit www.barronsmag.com 

The Barrons.com audience is wealthy, sophisticated, 
educated, inquisitive and dynamic. They are actively 
engaged with the site and with our advertisers.  

$1,798,000 
average household  
net worth of a  
Barrons.com reader 

$439,000  
average amount invested  
in funds (mutual, ETF,  
SMAs, hedge) 

$1,115,000 
average household 
investments

35.9%  
are fund managers 

62.6% 
have acted upon an ad 
they’ve seen on Barrons.com 

23.3% 
are financial advisors 

Barron’s serves an audience that’s powerful…and 
mobile. We have an app for that. Talk with us about 
how Barron’s iPad app support your campaign. 




