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Rates  
Barrons.com will develop advertising solutions to deliver the right audience 
for every advertiser. For details on advertising opportunities and pricing, 
contact Tracy Glass at tracy.glass@barrons.com.  

ETFs Quarterly Reports 
A NEW PANEL OF ETF EXPERTS: JAN. 7, APRIL 7, JULY 7, OCT. 6, 2012 

Exchange-traded funds first hit the U.S. 

market in 1993. Today, they are a 

widely traded and highly valued 

investing vehicle. In fact, according to 

Cogent Research, 41% of financial 

advisors expect to increase their use of 

ETFs – a higher level of adoption than any other 

investment product. 

 Barron's ETFs Quarterly Report gives you the opportunity 

to place your advertisement in front of an audience of 

active investors who are interested in this topic-and who 

are looking for new opportunities.  

For more information on this unique opportunity, visit www.barronsmag.com 

The Barrons.com audience is wealthy, sophisticated, 
educated, inquisitive and dynamic. They are actively 
engaged with the site and with our advertisers.  

$1,798,000 
average household  
net worth of a  
Barrons.com reader 

45.2%  
currently own ETFs  

$1,115,000 
average household 
investments

$142,000 
average investments in ETFs 

62.6% 
have acted upon an ad 
they’ve seen on Barrons.com

23.3% 
are financial advisors 

33.2% 
hold top management title

35.9% 
are fund managers 

Barron’s serves an audience that’s powerful…and 
mobile. We have an app for that. Talk with us about 
how Barron’s iPad app support your campaign. 




