
SPECIAL REPORTS 

The Barron’s sales team is ready to work with you. 

The multiple channels of the Barron’s franchise 

enable advertisers to reinforce their brand messages 

across print, digital and event media. Talk to your 

Barron’s sales representative about how Barron’s can 

deliver your message effectively to the right 

audience, via the most efficient media.  

Source: Barrons.com 2010 User Study 

$1,800,000 
average household net 
worth of a Barrons.com reader 

$1,115,000 
average portfolio of  
invested assets 

63 
average number  of securities 
transactions in the past year 

33% 
hold top management title 
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This Special News Report is perfectly tailored to the interests of 

Barron's readers who invest in — and run — some of the country's 

biggest companies. When you advertise in Barron's Most-Respected 

Big Companies Report, you reach a highly qualified target of senior 

corporate decision-makers. And you  reach these readers — and 

leaders — in an authoritative, trusted environment dedicated to 

quality. Among Barrons.com users:  

66%  
hold C-suite titles 

21%  
serve on a board of directors. 

Sponsorship  $50,000 net 

1,000,000 impressions from the collection of: 

» Barron’s “Most-Respected Big Companies” 
content pages, feature stories and 
ownership of the This Week’s Mag front. 

» Barron’s Home-Page Road Block 

»  Barrons.com run-of-site 

Source: Barrons.com 2010 User Study Base: Total answering employed in business or the professions For more information on this unique opportunity, visit www.barronsmag.com 


